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National Poison Prevention Week March 15 - 21

Who:
Toledo-based Great Lakes Marketing tests safety packages with area toddlers and senior adults to be sure seniors can open them but children cannot!
Why:
Poisonings continue to be a leading cause of death in the US; the most common exposure among children is cosmetics/personal care products
What:
National Poison Prevention Week (March 15 – 21) reminds everyone to check their home to be sure harmful substances are stored correctly

Sources:
ChildResistant.com 


PoisonPrevention.org



GreatLakesMarketing.com 
aapcc.org (for poison 

control center data)

Video:
Video clips on ChildResistant.com.   

Local video of kids and adult testing can be arranged.  Great photo opportunities.

Seniors and toddlers are helping to reduce accidental poisonings by testing and evaluating the effectiveness of child resistant packaging.  According to Dr. Lori Dixon, principal of Great Lakes Marketing and member of the National Poison Prevention Week Council, “the only way to tell if a package is really child resistant is to let an adult open and close it, then give that same package to a kid to see if he can get into it.  There are no mechanical tests or formulas that could possibly simulate how adults and kids approach a package.”  

The Consumer Product Safety Commission urges the use of child resistant packaging because it has been proven to reduce accidental poisonings.  “It is fascinating to watch a senior adult take the cap off in two seconds and then watch a child twist and turn the cap for ten minutes and never gain access to the contents.”

Great Lakes Marketing started testing the effectiveness of child resistant packages in the early seventies when the Poison Prevention Packaging Act was being written.  “We are one of a few companies around the United States that tests packages.  I am sure that many of the area’s senior adults see a new pharmaceutical package on the shelf and say to themselves—‘I think I tested this.’”  Great Lakes Marketing tests packaging for nearly every regulated product in the analgesic, cold and flu, and first aid aisle of the drug store.  “I love knowing that  kids and seniors are involved in the process of making safer products.  And, since we do consumer studies on concepts before they become final products, the feedback designers get from the marketplace helps them develop packages that work in our own households.”

Dixon explains that the greatest challenge is getting the message out to everyone that if child resistant packaging is used correctly, it can save lives.  Dixon knows that some people resist using safety packaging because they find it hard to use.  However, her research confirms that most senior adults can easily use commercialized child resistant packages and it takes no more effort than what it takes to correctly open a box of cereal. “It might take a few seconds to learn how to use a package with a new design; however, it is worth the time to read the directions and use it correctly if you have the potential to avoid a catastrophe.”
“The typical problem is that we are all a little lazy and we don’t close the packages tightly or correctly.  Even the best packages won’t work if the child resistant features are not engaged.”  

To be sure the package works correctly, “children are given the packages that are opened and closed by the seniors and are asked to open them.  The children get ten minutes to try to tear, chew, spin and pry the contents out of the packages.  If the contents are still inside after that time period, the package is considered senior friendly and child resistant.”  [Video clip on ChildResistant.com]

Dixon puts emphasis on the word “resistant.”  Even the best packages are not going to keep kids out forever.  The goal of the ten-minute test is to simulate the worse-case scenario that a child has been left alone for a few minutes.  Furthermore, the testing standards only require packaging to be effective with 80% of the children.  “It is extremely important that child resistant packaging is viewed as the ‘last’ safety barrier.  Storing hazardous or harmful substances correctly is the first step.  Children should not even be able to handle potentially harmful substances.”

But, sometimes it is hard to know what products could become a problem.  According to the latest report issued by the American Association of Poison Control Centers, the most common poisoning incidents among children under six were cosmetics and personal care products.  “Mouthwash, baby oil, and other seemingly safe products that are commonly used every day can be harmful if ingested by infants and toddlers.”  

As parents, we have to be so careful and aware of what our children see us do.  “For example, many pill packages look like gum packages.  If a child sees his mom take a piece of gum from her purse, that child may go looking for gum but come up with sinus tablets.”  [Photo attached]
If a product has been associated with poisonings, the Consumer Product Safety Commission will investigate and determine if the substance should be sold in child resistant packaging.  Even if the product is regulated under the Poison Prevention Packaging Act, there will still be cases when the substance is in regular packages.  For example, manufacturers are allowed to sell one size of their product in standard, non-safety packages.  also, people move pills and other potentially harmful substances into containers that are not child resistant, such as reminder pillboxes.

The ultimate goal of National Poison Prevention Week is to make people aware that accidental poisonings can be eliminated.  The theme is “Poisons act fast….so do children.”

Even though the emphasis is on human poisonings, over 130,000 calls are made annually to poison prevention centers because of animal ingestions.  “This just makes the overall message even more compelling—we all need to think about where we store hazardous or harmful substances and we need to make the extra effort to store them correctly.”
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	Lori brings more than 25 years packaging research and marketing consulting experience to your projects.  She earned a doctorate in strategic marketing with minors in statistics and international business.  Her academic training combined with front line experience make her marketing insights invaluable.



	Lori Mitchell Dixon, PhD

Principal

Great Lakes Marketing
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GreatLakesMarketing.com

ChildResistant.com
	
	Lori is an experienced marketing research consultant, developing data collection methodologies that obtain insightful information from the influential members of the marketplace.  Her product evaluation and development research work has been used by packaging manufacturers, personal care companies and other consumer marketers to launch new products, refine packages, improve opening and use directions, and reposition existing products.

Lori is a talented and skilled focus group moderator and interviewer, annually conducting over 50 groups nationwide.  She engages the participants and carefully watches for cues that lead to a better understanding of functionality and perceived benefits.

Lori is an active member of the ASTM sub-committee on child resistant packaging and the Canadian Standards Association.  She has created and delivered numerous presentations on packaging design research and Child Resistant Protocol testing.
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It is hard for a child to know what is dangerous and what is not when the packages all look the same.  Mom’s have to be careful what they have in their purse.  Kids learn by mimicking adults.
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